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"A practical guide to the key global trends and practices that are
transforming HR, talent acquisition and management.Building on the
success of The Employer Brand, a conceptual introduction to what has
now become a well-established concept; this is a practical guide to
implementation, drawing on a much wider range of cases and
examples. This book draws on the significant advances in employer
brand practice among leading companies to give managers hands on
advice for implementing successful employer brand planning, employer
brand definition, employer brand implementation and specific
applications. It will demonstrate how employer brand thinking can
strengthen organisational HR strategy and reinforce HR's value to the
business.  Offers practical help in improving existing programmes of
recruitment and talent management  Demonstrates the importance of
people in delivering the desired brand experience  Gives the reader a
personal grasp of a new approach to people management  "--
"This book draws on the significant advances in employer brand
practice among leading companies to provide hands-on advice to those
interested in applying the most advanced tools and techniques in this
fast emerging management discipline. The book walks the reader
through employer brand planning, employer brand definition, employer
brand implementation and specific applications. It shows how employer
brand thinking can strengthen HR strategy and reinforce HR's value to
the business. And finally, it offers practical help in improving existing
programs of recruitment and talent management, demonstrates the
importance of people in delivering the desired brand experience, and
gives the reader a personal grasp of a new approach to people
management"--
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Grammaticalization and lexicalization have been two major issues in
the study of diachronic change in the past few decades. Drawing
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evidence from Western languages, researchers have uncovered a
number of characteristics of the process of grammaticalization and
lexicalization, as well as the relationship between the two. However, the
question remains whether or not those characteristics are applicable to
genetically unrelated and typologically different languages, such as
Chinese. The contributors of this volume attempt to answer just this
question. Based on Chinese historical data from the past three
thousand years, five articles in the volume investigate the development
of a certain grammatical category: the definite article (M. Fang), modal
verbs of volition (A. Peyraube and M. Li), the classifier class (J.Z. Xing),
the repeater class (C. Zhang), and the process of lexicalization (X.
Dong), while the remaining four articles are case studies of unique
grammatical words which have all undergone a complicated process of
grammaticalization and some involved lexicalization: the sentence
particle ye (Q. Chen), the versatile directional verb lái (C. Liu), the
degree adverb hen (M. Liu and C. Chang), and the giving verb gei (F.
Tsao). All these studies have identified tendencies of diachronic change
in Chinese and some of them have also revealed certain typological
characteristics that Chinese has compared to other languages.
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This title is an expanded and updated edition of a previous work
entitled ''World Leisure Participation: Free Time in the Global Village'',
by the same authors (CABI, 1996). It brings together the results of
national leisure participaiton surveys from around the world.
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