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Bridging the gap between the marketer who must put text analytics to
use and the increasingly rarefied community of data analysis experts,
Practical Text Analytics is an accessible guide to the many remarkable
advances in text analytics that specialists are discussing among
themselves. Instead of being a resource for programmers, a book on
theory or an introduction on how to use advanced statistical programs,
this daily reference resource cuts through the profusion of jargon,
evaluating the strengths and weaknesses of various methods and
serving as a guide to what is credible in this fast-movi



