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Every year, thousands of new business are started by people with no
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knowledge of modern marketing at all?and some of them survive and
thrive. Accidental Branding tells the story of seven ""accidental™ brands
and how their founders beat bigger competitors by breaking the
standard rules of marketing. Successful brands like Burt's Bees, J.
Peterman, and Clif Bar reveal how doing things differently can lead to
big-time success. If you're an entrepreneur or a marketer, this guide
will show you how to build stronger brands.

UNINA9910871401303321

Architettura dell'eclettismo : architettura, citta e salute: 1860-1914 / a
cura di Fabio Mangone e Stefano Santini

Napoli, : Liguori Editore, 2024
978-88-207-7036-5

XIV, 522 p. :ill. ; 24 cm
Problemi e metodi di architettura ; 23

DARST

12.1888

Italiano

Materiale a stampa
Monografia

Pubblicato in occasione del 22° Convegno di Architettura
dell'Eclettismo tenutosi a Jesi il 14 e 15 ottobre 2022



