
UNINA9900079349404033211. Record Nr.

Titolo Contardo Ferrini nel 1. centenario della morte : fede, vita universitaria e
studio dei diritti antichi alla fine del 19. secolo : Pavia 17-18 ottobre
2002 / a cura di Dario Mantovani

Pubbl/distr/stampa Milano : Cisalpino, c2003

ISBN 88-323-3008-3

Descrizione fisica xviii, 352 p. ; 24 cm

Collana Fonti e studi per la storia dell'Università di Pavia ; 40

Locazione DDR

Collocazione DDR-Onor. FERRINI III

Lingua di pubblicazione Italiano

Formato

Livello bibliografico

Materiale a stampa

Monografia

UNINA9900048299404033212. Record Nr.

Titolo Le roman bourgeois : ouvrage comique / par Antoine Furetière ; avec
notice et notes par M. Pierre Jannet ; ouvrage illustrè par A. Robaudi

Pubbl/distr/stampa Paris : A la Librairie Illustrée, [1889?]

Descrizione fisica XIV, 342 p. : ill. ; 22 cm

Disciplina 843.4

Locazione FLFBC

Collocazione 843.4 FURE 1(2)

Lingua di pubblicazione Francese

Formato

Livello bibliografico

Autore Furetière, Antoine <1620-1688>

Materiale a stampa

Monografia



UNINA99107847384033213. Record Nr.

Titolo Ethnography at work / / Brian Moeran

Pubbl/distr/stampa New York : , : Berg, , 2006

ISBN 1-00-308532-6
1-000-19016-1
1-000-18353-X
1-003-08532-6
1-4742-1476-2
1-282-54565-5
9786612545658
1-84788-321-4

Descrizione fisica 1 online resource (164 p.)

Disciplina 659.1/11

Soggetti Advertising agencies - Japan
Advertising - Japan
Business anthropology - Japan
Ethnology - Fieldwork - Japan

Lingua di pubblicazione Inglese

Formato

Livello bibliografico

Note generali "First published 2006 by Berg Publishers."

Nota di bibliografia

Nota di contenuto

Includes bibliographical references and index.

Sommario/riassunto

The case -- It's in the name-- The theories -- Follow the money --
Advertising talk -- Impression management -- Constraints and
creativity -- In search of the other -- Ethnography at work.
Ethnography at Work follows the experiences of the author as a
participant observer in the day-to-day running of a Japanese
advertising agency. The book reveals the intricate behind-the-scenes
planning, discussion, negotiations and strategies needed to ensure that
the agency's presentation to a potential client will be preferred over
that of a rival firm. The book shows how detailed ethnography can lead
to an understanding of numerous different, but interlocking, theoretical
issues. It demonstrates how ethnography can travel beyond the
academic realm and be used by business personnel to heighten their
understanding of their companies' organizational structures, strategies
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and daily work practices. Asking crucial questions about the role of the
anthropologist in the field, Ethnography at Work introduces students to
ways in which anthropologists study social systems in business.


