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This book examines the intersection of gender and violence in popular
culture. Drawing on the latest thinking in critical international relations,
media and cultural studies and gender studies, it focuses in particular
on a number of popular TV shows including Angel, Buffy the Vampire
Slayer, Firefly, Generation Kill, The Corner and The West Wing. The
book makes a unique theoretical contribution to the 'narrative turn' in
International Relations by illustrating the ways in which popular culture
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and global politics are intertwined and how we make sense of our
worlds th
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Social media (e.g., Facebook, LinkedIn, Groupon, Twitter) have changed
the way consumers and advertisers behave. It is crucial to understand
how consumers think, feel and act regarding social media, online
advertising, and online shopping. Business practitioners, students and
marketers are trying to understand online consumer experiences that
help instill brand loyalty. This book is one of the first to present
scholarly theory and research to help explain and predict online
consumer behavior.


