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This book provides a broad introduction to search engines by
integrating five different perspectives on Web search and search
engines that are usually dealt with separately: the technical perspective,
the user perspective, the internet-based research perspective, the
economic perspective, and the societal perspective. After a general
introduction to the topic, two foundational chapters present how search
tools can cover the Web’s content and how search engines achieve this
by crawling and processing the found documents. The next chapter on
user behavior covers how people phrase their search queries and
interact with search engines. This knowledge builds the foundation for
describing how results are ranked and presented. The following three
chapters then deal with the economic side of search engines, i.e.,
Google and the search engine market, search engine optimization
(SEO), and the intermingling of organic and sponsored search results.
Next, the chapter on search skills presents techniques for improving
searches through advanced search interfaces and commands. Following
that, the Deep Web and how its content can be accessed is explained.
The two subsequent chapters cover ways to improve the quality of



search results, while the next chapter describes how to access the Deep
Web. Last but not least, the following chapter deals with the societal
role of search engines before the final chapter concludes the book with
an outlook on the future of Web search. With this book, students and
professionals in disciplines like computer science, online marketing, or
library and information science will learn how search engines work,
what their main shortcomings are at present, and what prospects there
are for their further development. The different views presented will
help them to understand not only the basic technologies but also the
implications the current implementations have concerning economic
exploitation and societal impact.
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