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"Controversies in Media Ethics offers students, instructors and
professionals multiple perspectives on media ethics issues presenting
vast "gray areas" and few, if any, easy answers. This third edition
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tackle the problems raised by new technologies, new media, new
politics and new economics. The core of the text is formed by 14
chapters, each of which deals with a particular problem or likelihood of
ethical dilemma, presented as different points of view on the topic in
question, as argued by two or more contributing authors. The 15th
chapter is a collection of "mini-chapters," allowing students to discern
first-hand how to deal with ethical problems. "--


