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This book, authored by Melanie von Graeve, serves as a comprehensive
guide to professional event management. It provides detailed insights
into planning, organizing, and executing various types of events such



as conferences, exhibitions, cultural programs, and charity events. The
handbook covers essential topics like budgeting, risk assessment,
communication strategies, legal considerations, logistics, and the use
of event technology. Practical tools such as checklists, briefings,
concept development, and action plans are included to support event
managers in their work. The book is aimed at professionals in the event
management industry, offering actionable advice for both novice and
experienced planners. Its purpose is to streamline the event planning
process while emphasizing efficiency, creativity, and adherence to legal
and ethical standards.


